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Preface

The Bologna process marked a paradigm shift in the German university environ-
ment. The German diploma system has been replaced by bachelor and master de-
grees. Most master program are aimed at an international audience, which suggests 
that the courses are being lectured in English. In business administration, and espe-
cially in fi nance-oriented master classes, English will dominate as the main language 
at German universities in a few years. There are currently few international fi nance 
textbooks that are written in English but geared toward the German-speaking fi -
nancial market. This book closes this gap by giving students and lecturers the neces-
sary tool kit for adaptation to the Bologna process.

The authors’ interdisciplinary approach scrutinizes issues in fi nance, mathematics 
and law with the latest international fi nance tools. The book “Applied International 
Corporate Finance” also covers rather young disciplines in Germany, for example 
going private and acquisition fi nancing. 

We are convinced that books on international fi nance should be practice- oriented 
and also help experts in the fi eld to cope with this challenging and complex mat-
ter. Due to the fact that we are still active in the international fi nance arena, we see 
the necessity to demonstrate fi nancial models based on case studies which impart a 
practical understanding of relevant international fi nance issues.

We hope that you will enjoy our book „Applied International Corporate  Finance“ 
and appreciate the interdisciplinary philosophy that combines a sound academic 
framework with real-world business practices and international perspectives.

Joachim Häcker Dietmar Ernst
Frankfurt, June 5, 2011 Frankfurt, June 5, 2011
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